
Copyrights by Elysium Academy Private Limited©

SECRETS OF SOCIAL 
MEDIA MARKETING

Elysium Academy Spark Notes

VERSION 2.9

https://elysiumacademy.org/


Copyrights by Elysium Academy Private Limited©

01.  Introduction to Social Media Marketing

02.  The Social Media Strategy Blueprint:

What is Social Media Marketing?

• Reach a Global Audience: Social media platforms offer access to 

billions of users worldwide.

• Cost-Effective Marketing: Organic and paid strategies allow 

businesses to control their marketing spend while reaching targeted 

audiences.

• Brand Awareness: Consistent social media presence improves 

brand visibility.

• Direct Engagement: Social media allows brands to interact directly 

with their audience, gathering insights and building relationships.

• Measurable Results: Analytics provide insights into what works 

and what needs improvement.

• Set SMART Goals: Your goals should be Specific, Measurable, 

Achievable, Relevant, and Time-bound. Examples of goals include 

increasing brand awareness, driving traffic to your website, or 

generating leads.

Example SMART Goal:

          Increase Instagram engagement by 20% within the next 3 

months through consistent posting and interaction.

• Importance of Social Media Marketing:

• Steps to Create a Social Media Strategy:

Social Media Marketing (SMM) involves using social platforms like 
Facebook, Instagram, Twitter, LinkedIn, YouTube, and TikTok to 
promote your brand, engage with audiences, and drive business 
growth. It blends content creation, strategy, and paid promotion to 
reach a targeted audience and achieve business objectives.

A successful social media strategy starts with a clear plan. Without 
structure, you risk wasting time and resources on content that 
doesn’t convert.
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03.  Content is King: Crafting Winning Social Media Content

Example Audience Persona:

         Emily, 27, a fashion enthusiast who frequently uses Instagram 

to discover new brands and follows trends.

• Know Your Audience: Understanding your audience is essential. 

Define your buyer personas by demographics, interests, pain points, 

and online behaviour. This will help tailor content for different 

platforms.

• Choose the Right Platforms: Focus on the platforms where your 

audience spends the most time. Don’t try to be active on every 

platform—choose 2-3 that align with your goals and audience.

• Create a Content Calendar: Plan out your social media posts 

in advance. A content calendar ensures consistency, helps with 

organizing campaigns, and tracks important events.

• Content Mix: Use a mix of promotional, informative, and engaging 

content. A common rule is the 80/20 principle: 80% value-added 

content and 20% promotional content.

• Engagement Strategy: Set clear guidelines for how you’ll 

engage with your audience. Be prompt in responding to comments 

and messages. Host live sessions, Q&A rounds, and encourage 

usergenerated content to boost interaction.

• Images: Photos, infographics, and memes grab attention quickly.

• Videos: Video content is engaging and often favored by social 

media algorithms. Use live video, stories, or pre-recorded content to 

showcase your brand.

• Analyze & Optimize: Review your analytics regularly to understand 

what’s working. Social media platforms provide tools to track 

engagement, reach, and conversions. Use this data to refine your 

strategy.

• Types of Content for Social Media:

Content drives engagement and growth on social media platforms. 
The right content will build brand awareness, foster loyalty, and 
convert followers into customers.
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04. Platform-Specific Strategies

• Stories & Live Streams: Feature temporary content that creates 

urgency and boosts engagement.

• User-Generated Content (UGC): Encourage your audience 

to create and share content that features your brand. It builds 

authenticity and trust.

• Polls & Quizzes: Interactive content encourages engagement and 

provides valuable audience insights.

• Case Studies & Testimonials: Share real stories of customer 

success to build credibility.

• Blogs and Articles: Share long-form content from your blog to 

provide value and establish expertise.

• Be Authentic: Show your brand’s personality by sharing behind-

the-scenes content, team culture, or customer stories.

• Use High-Quality Visuals: Invest in professional images or 

graphics that align with your brand’s aesthetic.

• Tailor Content for Each Platform: Different platforms cater to 

different types of content (e.g., Instagram is visually driven, while 

LinkedIn is more professional).

• Focus on Storytelling: Create narratives that resonate emotionally 

with your audience, whether it’s about your brand’s mission or 

customer journey.

• Create Value: Offer value through educational posts, tips, how-

tos, or resources that benefit your audience.

• Consistency is Key: Post regularly to maintain engagement. Stick 

to a schedule that works for your brand.

• Best For: Building communities, running ads, and engaging with a 

wide audience.

• Key Features: Facebook Groups, Facebook Ads, Marketplace, Live 

videos, and Events.

• Tips for Crafting Engaging Content:

• Facebook Marketing:

Each platform has unique features, audiences, and content styles. 
Here’s a breakdown of the key platforms and how to optimize your 
strategy for each.
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• Instagram Marketing:

• Twitter Marketing:

• Content Tips:

• Content Tips:

• Content Tips:

• Best For: Visual storytelling, product showcases, and influencer 

collaborations.

• Key Features: Instagram Stories, Reels, Shopping, IGTV, and 

Instagram Ads.

• Best For: Real-time updates, building conversations, and 

customer service.

• Key Features: Twitter Ads, Threads, Polls, and Lists.

• Use Facebook Ads to target specific demographics.

• Leverage Facebook Groups to create communities around 

your brand.

• Post a mix of videos, stories, and live streams to boost 

organic reach.

• Run polls and Q&A sessions to increase engagement.

• Use high-quality visuals and product photos to build your 

brand.

• Post engaging stories with stickers (polls, questions) to boost 

interactions.

• Partner with influencers to reach new audiences.

• Use Instagram Reels to create short, engaging content to 

capitalize on Instagram’s push toward video.

• Tweet consistently to stay relevant in fast-moving 

conversations.

• Use hashtags strategically to join trending topics and 

increase visibility.

• Respond promptly to customer inquiries and feedback.

• Use Twitter Polls and threads to encourage engagement and 

deeper conversations.
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• LinkedIn Marketing:

• YouTube Marketing:

• TikTok Marketing:

• Best For: B2B marketing, thought leadership, and networking.

• Key Features: LinkedIn Ads, LinkedIn Articles, InMail, and LinkedIn 

Groups.

• Best For: Long-form video content, tutorials, and vlogs.

• Key Features: YouTube Ads, Live Streaming, and Playlists.

• Best For: Short-form video content and reaching younger 

demographics.

• Key Features: TikTok Ads, Challenges, Duets, and Live Streaming.

• Content Tips:

• Content Tips:

• Content Tips:

• Tweet consistently to stay relevant in fast-moving 

conversations.

• Use hashtags strategically to join trending topics and 

increase visibility.

• Respond promptly to customer inquiries and feedback.

• Use Twitter Polls and threads to encourage engagement and 

deeper conversations.

• Create how-to videos, tutorials, product demos, or behind-

the-scenes content.

• Optimize your video titles and descriptions with keywords for 

SEO.

• Use compelling thumbnails to increase click-through rates.

• Build playlists to organize content and keep viewers 

engaged.

• Create short, entertaining, and authentic content to capitalize 

on TikTok’s algorithm.

• Participate in trending challenges and create your own 

branded hashtags.

• Partner with TikTok influencers to increase your brand’s 

visibility.
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• Pinterest Marketing:

• Audience Growth Strategies:

• Engagement Tactics:

05. Building & Engaging Your Audience

• Best For: Visual discovery, DIY content, and eCommerce.

• Key Features: Pinterest Ads, Buyable Pins, and Boards.

• Optimize Your Profiles: Ensure your bio, profile picture, and links 

are consistent across platforms and clearly describe your brand.

• Engage Consistently: Respond to comments, mentions, and direct 

messages to build a sense of community.

• Host Contests & Giveaways: Encourage users to follow, comment, 

or share your content in exchange for a prize.

• Cross-Promote Your Social Media Accounts: Encourage followers 

on one platform to follow you on another.

• Use Hashtags & Keywords: Boost discoverability by using relevant 

and trending hashtags.

• Ask Questions: Post thought-provoking questions to encourage 

responses and discussions.

• Run Polls: Create quick polls in stories or posts to engage your 

audience and gather insights.

• Highlight User-Generated Content: Repost content from your 

followers that features your brand.

• Share Customer Testimonials: Build trust by showcasing satisfied 

customers.

• Content Tips:

• Create eye-catching, vertical pins that inspire users.

• Link pins to product pages to drive traffic and sales.

• Use relevant keywords in your pin descriptions to improve 

searchability.

• Group pins into organized boards based on themes or 

product categories.

• Use TikTok’s native editing tools to produce creative and 

shareable content.
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• Why Use Paid Ads?

• Types of Social Media Ads:

• Best Practices for Running Social Media Ads:

• Key Social Media Metrics to Track:

06. Paid Social Media Advertising

07. Social Media Analytics & Tools

• Host Q&A Sessions: Invite your audience to ask questions, either 

in posts, stories, or live streams.

• Facebook/Instagram Ads: Boost posts, run carousel ads, and 

create lead generation ads.

• LinkedIn Ads: Sponsored content, InMail ads, and text ads for 

targeting professionals.

• Twitter Ads: Promoted tweets, accounts, and trends.

• YouTube Ads: Skippable video ads, display ads, and bumper ads.

• Pinterest Ads: Promoted pins and buyable pins to drive sales

• A/B Test: Test different versions of your ads (headlines, images, 

CTAs) to see which performs best.

• Target Your Audience: Use detailed targeting options to ensure 

your ads reach the right people.

• Use Eye-Catching Visuals: Ads should stand out and grab 

attention in the feed.

• Include a Clear CTA: Guide your audience toward the action you 

want them to take, whether it’s purchasing a product or signing up 

for a newsletter.

• Retargeting: Use retargeting ads to reach people who have 

already visited your website or engaged with your brand.

• Engagement Rate: Measures how well your content resonates with 

your audience (likes, shares, comments).

Paid social media advertising amplifies your content, reaching 
a larger audience than organic posts alone. It allows for precise 
targeting based on demographics, behaviors, interests, and more.
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• Social Media Analytics Tools:

• What is Influencer Marketing?

• Steps to a Successful Influencer Campaign:

• Types of Influencers:

08. Influencer Marketing & Collaboration

• Reach: The number of unique users who have seen your content.

• Impressions: The total number of times your content was 

displayed.

• Conversion Rate: The percentage of users who completed a 

desired action after engaging with your post.

• Follower Growth: Track the growth of your audience over time.

• Google Analytics: Track social traffic to your website and measure 

campaign performance.

• Hootsuite: Social media scheduling, monitoring, and analytics.

• Sprout Social: Social media engagement and analytics.

• Buffer: Simplified scheduling and reporting.

• BuzzSumo: Discover trending topics and analyze the performance 

of your content.

• Identify Relevant Influencers: Choose influencers whose audience 

aligns with your target market.

• Set Clear Goals: Define what you want to achieve—brand 

awareness, sales, website traffic.

• Negotiate Terms: Decide on payment, content types, and 

deadlines.

• Track Results: Use tracking links or discount codes to measure the 

effectiveness of the campaign.

• Nano-Influencers (1K-10K followers): Small, niche audience with 

high engagement.

Influencer marketing involves partnering with influential individuals 
on social media who have a large, engaged audience. They promote 
your products or services to their followers, boosting brand 
awareness and credibility.
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• Top Social Media Trends:

• Social Media Marketing Best Practices:

• Airbnb: Building a Global Brand through User-Generated 
      Content:

09. Social Media Trends and Best Practices

10. Case Studies: Social Media Success Stories

• Macro-Influencers (100K-1M followers): Broad reach, well 

established.

• Mega-Influencers (1M+ followers): Celebrities or high-profile 

individuals with massive reach.

• Video Dominance: Short-form video content (Reels, TikTok) is 

favored by algorithms and highly engaging.

• Social Commerce: Buying products directly within social 

platforms (Instagram Shops, Facebook Marketplace).

• AR/VR Experiences: Augmented reality (AR) filters and virtual 

reality (VR) experiences are being integrated into marketing.

• Ephemeral Content: Temporary content, like stories, creates 

urgency and drives engagement.

• User-Generated Content (UGC): Encouraging users to share 

content featuring your brand builds authenticity and trust.

• Stay Consistent: Regular posting builds familiarity and trust with 

your audience.

• Keep Content Fresh: Experiment with new content formats 

(videos, live streams, polls).

• Engage, Don’t Broadcast: Build a community by encouraging 

conversations rather than pushing promotions.

• Use Analytics to Inform Decisions: Regularly analyze performance 

data to guide future content and campaigns.

• Follow Platform-Specific Guidelines: Every platform has its own 

culture—be sure to adapt your content accordingly.
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11.  Conclusion

• Strategy: Airbnb leveraged user-generated content by 

encouraging customers to share their travel experiences using the 

hashtag #Airbnb. This approach built trust and authenticity, leading 

to increased brand loyalty and global reach.
• Result: Airbnb gained massive organic exposure by sharing 
real customer stories across their social media platforms, 
leading to higher engagement and bookings.

Social Media Marketing provides a comprehensive guide to building 
a successful social media marketing strategy. By leveraging 
platform-specific strategies, crafting engaging content, using data-
driven insights, and utilizing paid advertising, businesses can drive 
meaningful results. Mastering the secrets of social media requires 
a blend of creativity, consistency, and analytics to stay ahead in a 
competitive digital landscape.
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